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Weave Laughter And Tears 
Into "Shenandoah, ° Civil War 
Epic Starring J. Stewart 


(Review) 
“Shenandoah” is one of the finest and most sensitive pic- 
tures to come out of Hollywood this year — highlighted by an 
outstanding performance by James Stewart that is certain to 


make him a strong contender in this year’s Academy Award 
race. While completely different, Stewart’s characterization 


easily is on a par with his per- 
formance 25 years ago in “The 
Philadelphia Story,” which won 
him an Oscar. 

Two of the key elements which 
make for excellent movies are 
laughter and tears — and both of 
these elements are woven into 
this Civil War adventure-drama 
with consummate skill by director 
Andrew V. McLagien. 

Yesterday’s opening day audi- 
ence ‘atthe! 25.0 oe Theatre 
sat enthralled as the wonderful 
story unfolded and there wasn’t 
a dry eye in the house when the 
lights went on. It is a tour de 
force for Stewart, acting-wise, 
ranking with the best of the 67 
starring roles he has had in the 
more than 30 years of motion pic- 
ture making. 

Filmed in Technicolor by Uni- 
versal and produced by Robert 
Arthur, “Shenandoah” is a per- 
ceptively written original screen- 
play, by James Lee Barrett. It is 
basically a sensitive story of the 
terrible futility of war. 

In 1863 and before the Yankees 
came, that good land of Virginia 
around the North Anna River was 
like a pasture of heaven. Practic- 
ally every southerner in the area 
is involved in the raging Civil 
War except Charlie Anderson, 
played by James Stewart, who 
owns a rich, lush farm on the 
river. Anderson, a widower, has a 
large family consisting of six 
sons, a daughter, and a daughter- 
in-law. 

With the sound and fury of 
booming cannon all around his 
farm Charlie remains ‘neutral,” 
because of his aversion to slavery. 
But Charlie finds out that wars 
don’t care who’s neutral — they 
still affect everybody. A series of 
pulse-pounding incidents, includ- 
ing the taking of his young, neu- 
tral son as a prisoner of war — 
force Charlie to really become in- 
volved — and makes for some of 


the most stirring drama to come 
out of Hollywood in a long time. 
In addition to Mr. Stewart’s 


wonderful performance, a brace. 


of youngsters playing key roles 
give inspired portrayals. Hach one 
is a gem of proper casting. Doug 
McClure was lifted right out of 
his regular starring role in “The 
Virginian” TV series to portray a 
Confederate officer who marries 
Stewart’s daughter, played by 
newcomer Rosemary Forsyth, 
making her film debut an auspi- 
cious one. Their tender love scenes 
are a highspot of the film. For 
two years Universal trained Miss 
Forsyth before casting her in a 
screen vehicle, and the careful 
tutelege is apparent in the mean- 
ing and sincerity she imparts to 
her performance. 

To play Stewart’s sons producer 
Arthur rounded up Glenn Corbett, 
star of the “Route 66” TV series; 
Phillip Alford, who was so out- 
standing in “To Kill A Mocking- 
bird”; Patrick Wayne and Tim 
McIntire, sons of John Wayne 
and John McIntire; Charles Rob- 
inson and James McMullan. 

The photography is as eye- 
catching as a picture postcard. 
William Clothier, twice nominated 
for Academy Awards for photog- 
raphy, did a masterful job of 
handling the color cameras, espe- 
cially the big battle scene, which 
explodes upon the wide screen 
with a savagery and fury seldom 
matched before. Frank Skinner, 
one of Hollywood’s leading com- 
posers, has written a hauntingly 
beautiful music score for “Shen- 
andoah,” and utilized as a theme 
one of America’s great folk songs 
titled ‘“Shenandoah.”’ 

As a masterful film, ‘“Shenan- 
doah” is sure to have a memor- 
able, emotional impact on all 
audiences, young and old alike. 
The experience of viewing it will 
be remembered for a long time. 


Fasy To Clothe Star For 


"Shenandoah: 


Costuming 


Balance Of Cast Complex 


(Advance) 

Costuming James Stewart for his starring role in Univer- 
sal’s Technicolor Civil War epic, “Shenandoah,” coming ........ 
AO eae to the __................. Theatre, was relatively simple, but 
the same wasn’t true for other members of the large cast. 


Stewart plays a widower, father of seven children, and a 


farmer in Virginia during the 
Civil War period. Ever since he 
did “Winchester 73,” in 1950, 
Jimmy wears that same weath- 
ered-outfit — with slight varia- 
tions to fit the story — in all ru- 
ral dramas, and it is this costume 
that he has in “Shenandoah.” 


Since part of the exciting ac- 
tion takes place in several Civil 
War battlefields, costumer Nor- 
man Mayreis had the problem of 
providing the wardrobe of the 
film. “I had to round up 500 uni- 
forms, with the ones for the Con- 
federate army calling for more 
types than you find at a costume 
ball,” he said. ‘‘They had to fit 
medium size, big size, giant size, 
and the lanky and the lean and 
the massive.” 


To provide the uniforms re- 
quired the entire inventory of one 
of the nation’s largest costume 
firms. In addition, every Holly- 
wood studio’s wardrobes were 
raided for almost their entire 
stock of Civil War pants, leg- 
gings, shirts and hats. And six 
wardrobe men were required to 
assist Mayreis on the location in 
Central Oregon where much of 
the film was photographed. 


Directed by Andrew V. McLag- 
len, other members of the cast in- 
clude Doug McClure, Glenn Cor- 
bett, Patrick Wayne, Rosemary 
Forsyth, Phillip Alford, Katha- 
rine Ross, Tim McIntire, George 
Kennedy and Charles Robinson. 


Copyright 1965 — Universal Pictures Co., Inc. 


Calf Required To Get 
Cow To Act In Scene 


(Advance) 

Talking about cow casting, Uni- 
versal arranged a bovine blessed 
event for a key scene in the 
James Stewart starrer, in Tech- 
nicolor, “Shenandoah,” coming 
peop eae ROD ineie ec eee ee 
Theatre. The sequence, which was 
shot on location in Oregon, called 
for a cow to symbolize the start 
of a battle between Union and 
Confederate forces. Peacefully 
munching grass between the two 
groups, the cow supposedly senses 
upcoming violence, and (on cue) 
trots off. You can wait until the 
cows come home, but nobody can 
train a cow to just take off on a 
given signal. 

There is only one thing that will 
do it — the sound of its new-born 
calf. So a number of months be- 
fore shooting, location manager 
Frank Parmenter made a mating 
deal with the owner of an Oregon 
dairy for one pregnant cow to de- 
liver a calf a week before the 
scene was scheduled to be filmed. 
With the calf strategically placed 
out of camera range, when it 
cried at being separated from its 
mother, mamma cow trotted off 
to answer the call. Thus, Univer- 
sal solved a problem simply, that 
originally promised udder confu- 
sion. 


SHENANDOAH" (2A) 
In searching for their youngest son, Phillip Alford, the Anderson 


family, headed by James Stewart, checks Union Army prisoner-of- 
war camps in the neighborhood of their Virginia farm in Univer- 
sal’s stirring drama, “Shenandoah.” Photographed in Technicolor, 
it was directed by Andrew V. McLaglen and produced by Robert 


Arthur. 


(Still No. 1954-48) 


James Stewart Still Enjoys 


Acting; Shenandoah” Marks 
67th Starring Picture Role 


(Advance) 
James Stewart, his modern sunglasses a striking contrast 
to the 1860-style homespun pants and shirt he was wearing, 
pulled up his long-legged folding camp chair and sat down. 


Behind him, camera and light crews were setting up 
another scene on the Universal backlot for Stewart’s 67th 


motion picture, ‘“‘SShenandoah,” a 
Technicolor epic coming ................ 
LOSE eee Theatre. Soon 
he would be portraying the char- 
acter of a Virginia farmer and 
widower, father of six sons and a 
daughter, who’s determined not to 
become involved in the Civil War; 
he would be acting. 


That is a line of work Stewart’s 
been in since 1934, and he still 
gets a big kick out of acting. 
After more than 30 years he still 
looks forward to each picture as 
a new experience. 


The unusual thing about Stew- 
art is that unlike many vain Hol- 
lywood stars, he is happy to act 
his age in his current roles. He 
doesn’t care about getting the 
girl anymore. It’s simply the role 
that matters. 


Now 56 years old, with that 
more than 30 years in the busi- 
ness behind him, Stewart ack- 
nowledged that time is having its 
effects on him as an actor. For a 
top romantic star, who has wooed, 
and usually won, the most lovely 
female actresses in Hollywood 
history, he’s very casual about 
aging. 

“You sort of have to adapt 
yourself to the fact that you’re 
getting older,’ he grinned. “You 
have to choose a different kind 
of part. You can’t go on saying 
‘Dad, can I have the big car to- 
night,’ forever. 


“A part like this one in ‘Shen- 
andoah,’ for instance, is a change, 
but I think it’s a natural change. 
And there just isn’t anything you 
can do about Father Time. 


“T plan to stay on as long as 
they want me. I think I can still 
play an age spread of, oh, from 
the early 40’s to the early 50’s 
for awhile.” 


Six Sons Of Stars 
In U's “Shenandoah” 


(Advance) 


The Hollywood family tree has 
really come into full bloom for 
Universal’s epic of the Civil War 
in Technicolor, ‘Shenandoah,’ 
starring James Stewart which 
CONICS se acct COsEne (2... 2: soe 
Theatre. Sons of six famous Hol- 
lywood personalities are involved 
in the new film. 


Andrew V. McLaglen, son of 
Victor McLaglen, is the director. 
Patrick Wayne, son of John 
Wayne, and Tim McIntire, son of 
John McIntire, have key roles as 
sons of James Stewart. Others in 
the cast include Harry Carey, Jr., 
son of Harry Carey, James Hena- 
ghan, Jr., son of Owen Verdon, 
and Eugene Jackson, Jr., son of 
Eugene Jackson, one of the ori- 
ginal members of the “Our Gang” 
comedy series. 
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SHENANDOAH" (J-A} 


James Stewart in his 67th starring 
role is a widower Virginia farmer 
with six sons and a daughter who 
tries to keep his family out of the 
Civil War raging around them in 
Universal’s Technicolor epic, 
‘‘Shenandoah.” 


(Still No. 1954-83) 


Responsible Citizen 


(Current) 
Particular about the roles he 
accepts, James Stewart has a 
built-in sense of responsibility 
to movie-goers—that his name 
on the marquee indicates an 
offering suitable for the entire 


family. 

Such a story in his present 
film, Universal’s Technicolor 
Civil War epic, ‘‘“SShenandoah,”’ 
now at the Theatre. 
In it, he plays a Virginia far- 
mer, a widower with seven 
children, who attempts to 
avoid the Civil War because he 
does not believe in slavery. 


Stand-Ins Happiest 
People On Picture 
Set Says Stewart 


(Current) 


Stand-ins usually envy movie 
stars, but James Stewart envies 
stand-ins. 


Why? 


“Because,” the actor said while 
making Universal’s Technicolor 
spectacular, “Shenandoah,” now 
ELL LIN ee eRe Rae te ra oa cate etch 
Theatre, ,“they are the most re- 
laxed people on a sound stage, 
which can be as tight as a 
clenched fist.” 


Stewart claims that in a world 
where ulcers are a common occu- 
pational hazard you'll have a 
3355—Flax Shenandoah 4-9 DA1 
tough time finding one in a stand- 
in. The road to Hollywood star- 
dom can be mined with head- 
aches and frustration, he says. 
You can wait for years for your 
one big break and when it finally 
comes it can just as easily be 
your heart. 


“On the other hand,’ laughed 
Stewart, ‘a stand-in’s work is 
pleasant and steady. They work 
most of the 52 weeks a year if 
they so desire. If they don’t de- 
sire to work that steady they 
don’t have to. And they make 
enough to live comfortably.” 


According to Stewart, stars are 
like deep sea divers, constantly 
under pressure. When the cam- 
era is shooting for keeps it be- 
comes an adversary which de- 
mands a constant emotional pitch 
from the star. But for a stand-in 
the camera’s terrors disappear 
completely. They can sleep 12 
hours a day or stay up all night 
and they don’t have to worry 
how they look the next morning, 
either. 


Stewart admits, however, with 
a sly grin, that he has no desire 
to change professions. 


“The first thing I would do as 
a stand-in,” he twinkled, “is to 
try to figure out how to become 
a star.” 


“Shenandoah” Props 
Could Equin Museum 


(Current) 


Enough artifacts to equip sev- 
eral museums had to be secured 
by Universal Studios for filming 
in Technicolor of the Civil War 
story starring James Stewart, 
“Shenandoah,” now at the ............ 
Bah hile Theatre. In charge of the 
acquisitions was propman Ace 
Holmes. 


Included in the items needed 
were hundreds of period rifles, 10 
cannons and 232,000 rounds of 
ammunition — blank, of course. 
There were 1864 maps of Virginia, 
and a complete 1864 railroad 
train. Special flags had to be 
made to order. Also on the list 
were short-brass bugles and tele- 
scopic Civil War sabres. 


But perhaps the strangest item 
was a machine for making home- 
made cigars. Stewart, who plays 
the role of a Virginia farmer, 
smokes long cigars constantly in 
the film. And no self-respecting 
1864 Virginia farmer would use a 
store-bought cigar; hence the 
cigar-making machine. 


"SHEMANDOAM [2-G) 


Dressed in his finest clothes, Virginia farmer James Stewart leads 
his daughter, Rosemary Forsyth, wearing her dead mother’s wed- 
ding gown, to the altar for her marriage to Doug McClure in 
Universal’s epic drama set during the Civil War, “Shenandoah.” 


It is photographed in Technicolor. 


(Still No. 1954-20) 


After 2 Years Of Training, 
Launch Rosemary Forsyth 


As Shenandoah” Co-Star 


(Advance) 

The U.S. Department of Defense, with its guided missiles 
and space projects, could learn a valuable lesson about pro- 
tecting classified information from Universal Pictures. 

During the past two years, Universal has kept a guarded 
Top Secret. Had the mete rested on the shoulders of 


the Department of Defense, the 
information would have leaked 
from the Pentagon days after its 
discovery. 

Now that the Universal weapon 
has been fully developed and 
tested, she’s about to be launched 
as a motion picture star opposite 
James Stewart in writer James 
Lee Barrett’s Civil War story, 
“Shenandoah.” An exciting spec- 
tacular in Technicolor also star- 
ring Doug McClure, Glenn Cor- 
bett and Patrick Wayne, it comes 

F.C es a eer OSGi arte. eP eres 
Theatre. 

Like a typical missile, she’s tall 
and graceful. And Universal is 
expecting to explode her across 
the nation with all the dimension 
of a nuclear blast. 

Unlike any projectile, 23-year- 
old actress Rosemary Forsyth has 
long, blond hair and piercing blue 
eyes. Her objective is “taking ad- 
vantage of the breaks and devel- 
oping myself into a top actress.” 

Born in Montreal, Canada, and 
raised in New York City, the for- 
mer fashion model was. first 
sighted by a Universal executive 
thumbing through the pages of 
Show Magazine. 

After a series of screen tests, 
she was secretly signed to a Uni- 
versal contract and then whisked 
away to study acting in New 
York City. 

Following two years of diligent 
study, with an occasional shot at 
television and summer stock, Uni- 
versal brought its secret weapon 
back to Hollywood where the 
launching pad was made ready. 

“Tt was fun being a model,” 
confessed Rosemary. “But acting 
is a dimension unto itself. It has 
given me a new world to live in. 
You might say that acting has 
become my loud speaker.” 


_ “SHENANDOAH” (1-D} 


Patrick Wayne, son of John 
Wayne, is one of James Stewart's 
sons in the stirring drama of a 
Virginia family in the midst of 
the Civil War in Universal’s Tech- 
nicolor spectacular, “Shenan- 


doah.”” (Still No. 1954-130) 


Virginia Countryside 
Portrayed By Oregon 


(Advance) 


Apparently the only place in 
the world that doesn’t look like 
it looks is Virginia, that is, the 
Virginia countryside. 

Director Andrew V. McLagilen 
went to Virginia looking for a 
typical Virginia countryside to 
stage the big Civil War battle 
scenes in Universal’s Technicolor 
spectacular, “Shenandoah,” star- 
ring James Stewart, which comes 


ao aekess to the ................ Theatre. 
He looked and looked, and he 
finally found one — but not in 


Virginia. His typical Virginia 
countryside turned up in a virgin 
location area 12 miles outside Eu- 
gene, Oregon, which he claims 
looks more like the Virginia of 
1863 than Virginia. McLaglen 
should know. He is a graduate of 
the University of Virginia, class 
of 1940. 


SHENANDOAH™ (1-3) 


Puseunkny Forsyth makes ne 
screen debut as a member of 
James Stewart’s family in the stir- 
ring drama set in Virginia in the 
midst of the Civil War, Universal’s 
“Shenandoah,” photographed in 


(Still No. 1954-88 ) 


Technicolor. 


Actor Patrick Wayne 
Watches Own Films 
To Correct Errors 


(Current) 


“Actors who say that they 
never go to see their own pictures 
are talking through their hats.” 


So declares Patrick Wayne, son 
of John Wayne, a young actor 
who frankly admits that he sees 
his own pictures a number of 
times. His comments on the sub- 
ject are refreshingly honest. Re- 
garding the aforesaid actors he 
had this to say on the set of Uni- 
versal’s “Shenandoah,” an epic of 
Civil War Virginia, in Technicolor 
starring James Stewart, now at 
Gher so Baa Theatre. 


“To me, that’s like an actor 
saying he never reads the theatri- 
cal section in the newspapers — 
just the ordinary obituary column 
and the used car ads, if you get 
what I mean. 


“You don’t have to be Freud 
to know that the most fascinating 
person to a person — actors or 
anybody — is the person’s self. 
How many people do you find 
staring at their reflection in a 
store window or in a gum ma- 
chine mirror? And whoever got 
tired of looking at their own face 
in the mirror? It’s as natural to 
want to see yourself as it is to 
breathe. 

“T see my own pictures a few 
times,’ Wayne frankly reveals. 
“Nobody on the screen fascinates 
me as much as Patrick Wayne. 
But the main reason I see my pic- 
tures so often is to see what I do 
wrong and what I do right on the 
screen. I make mental notes on 
my performance. And I don’t kid 
myself. 

‘But getting back to the actor 
who says he never sees his own 
pictures,’ Wayne concluded with 
a sly wink, “that’s as easy for me 
to swallow as a punch bow! filled 
with castor oil.” 


Has Padded Role 


(Current) 

Katharine Ross’ pregnant 
role in  Universal’s James 
Stewart starrer, ‘‘Shenan- 
doah,” is quite a padded role. 
Photographed in Technicolor, 
the Civil War specticular now 

Theatre. 

The studio wardrobe depart- 
ment made ingenious cotton 
pads to be worn under Kath- 
arine’s dresses, to give the per- 
fect illusion of the rounded 
contours of approaching moth- 
erhood. After the birth of the 
baby girl in the story, the pads 
were removed and the clothes 
refitted. 


Still Motherless 


(Current) 

Young Phillip Alford is 
bound to wind up with a par- 
ent complex if things don’t 
change. 

In “To Kill A Mockingbird” 
he played the son of Gregory 
Peck, a widower. Then he was 
cast by Walt Disney in a 
two-part TV drama — as an 
orphan. Next he portrayed an 
orphan once again in another 
TV show. 

His current role in Univer- 
sal’s Civil War epic in Techni- 
color, ‘‘Shenandoah,” now at 

Theatre, has 
him as the youngest son of 
James Stewart, who is also a 
widower. And this time, he not 
only doesn’t have a mother to 
his name, but he doesn’t even 
have a name. He is addressed 
throughout the film as “Boy.” 


Solve Nagging Puzzle; 
Use Stuffed Horses 


(Advance) 


A nagging problem was solved 
quite simply for Universal’s Civil 
War epic in Technicolor “Shenan- 
doah.” The James Stewart starrer 
COMICS: 22sec. ete ees Lome Sesto 
Theatre. Ten dead horses are 
shown in one scene in closeup. 


A test proved that a trained 
movie equine can play dead in a 
longshot, but closeup its breath- 
ing is visible, for one thing, and 
neck twitches and tail swishes are 
very obvious. So the studio had a 
taxidermist in Kentucky furnish 
ten stuffed horses, at $600 apiece, 
and they make their “dead” de- 
buts in “Shenandoah.” 


All of which caused director 
Andrew V. McLagilen to horse 
around with this comment: ‘As 
far as authenticity is concerned, 
it just proves once again that you 
can’t beat a dead horse.” 


Doug McClure, Co-Star Of 
‘Shenandoah, “Says Actors 
Do Not Enjoy Own Movies 


(Advance) 
Actors never enjoy their own pictures, in spite of all that 
stuff about their vanity, according to Doug McClure, who cur- 


rently is in Universal’s Civil War epic in Technicolor, ‘‘Shen- 
andoah.” The picture, starring James Stewart, comes _____.. 


Cele oe ee ee Theatre. 


“In evaluating their own per- 
formance,” the actor pointed out 
on the set, “actors are always in 
the position of a person who re- 
tells a joke. On the first repeti- 
tion it doesn’t sound so bad, but 
after it has been told several 
times he begins to doubt if it was 
ever funny! 

“Repeating lines over and over 
again before the cameras, takes 
out of my own pictures, for me, 
all the suspense that ‘puts over’ 
scenes with the public. 

‘When actors see one of their 
own pictures they always feel 
they could have done much better 
if given another chance. Most ac- 
tors are frustrated directors, any- 
way, and in addition, they’re the 
greatest back-seat drivers in the 
world. 

“You take a scene in ‘Shenan- 
doah,’ the one I did with James 
Stewart, in which I ask for Rose- 
mary Forsyth’s hand in marriage. 
We worked on that scene for 
hours because director Andrew 
McLaglen wanted to be sure it 
was done with perfect authenti- 
city. I did that scene until I was 
dead tired and when it was finally 
over I thought it was just a rou- 
tine sequence. 

“Well, I couldn't have been 
more wrong. According to direc- 
tor McLagien it turned out to be 
one of the best scenes in the film. 

“An actor judging his own pic- 
ture is like a mother judging her 
child — they both can be awfully 
prejudiced—and awfully wrong.” 


Doug McClure aiid Raroniny Forsyth, having just been aoieied, 
grimly face the news that as a Confederate officer he must report 
for combat duty immediately in this dramatic highlight of Univer- 


sal’s Technicolor photographed epic, “Shenandoah,” 


Andrew V. McLaglen. 


directed by 
(Still No. 1954-21) 


Stewart's Hands Convey 
Lightning Quick Meanings 
In Shenandoah” Action 


(Advance) 

Although Jimmy Stewart takes considerable time to drawl 
his way through a sentence, his hands, which have been called 
the most expressive in show business, convey lightning-quick 
meanings. This was brought home when he guested on a quiz 
show telecast. Stumped for a nor clue, Jimmy bee ie to 


gesticulation, and his partner 
promptly came up with the right 
word. 

In his latest Universal picture, 
“Shenandoah,” Stewart has ample 
opportunity for both drawl and 
gestures. He plays a_ taciturn 
Virginia farmer trying to keep his 
motherless family of five sons and 
a daughter from becoming em- 
broiled in the Civil War. Photo- 
graphed in Technicolor, ‘“Shenan- 
Gogh’ “COMES eee ee to the 
: Pe agaNG Rie Theatre. 

Jimmy has learned to use his 
hands well in a professional car- 
eer that has spanned more than 
30 years. An Architecture gradu- 
ate of Princeton, Pennsylvania- 
born Stewart spent four years on 
the New York stage before head- 
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ing for Hollywood, in 1934. 

In the ensuing years, he has 
racked up five Academy Award 
nominations and won the Oscar 
once — for ‘The Philadelphia 
Story” in 1940. But, according to 
him, his favorite role was that of 
a man facing ruin who’s saved by 
a guardian angel in a 1946 Frank 
Capra comedy-drama, called “It’s 
A Wonderful Life.” 

He’s done a little TV — “You 
can’t do both and I guess I’m a 
movie man” — and has no direct- 
ing ambitions. He’s an absolute 
perfectionist in everything he 
does. Combine that with talent 
and it is obvious why he has been 
so successful — even in using his 
hands. 


e : 


Doug McClure took time off from 
his starring stint on “The Virgin- 
ian” TV series to play a Confeder- 
ate officer who marries Rosemary 
Forsyth in Universal’s ‘“Shenan- 
doah,”? photographed in Techni- 
color. (Still No, 1954-130) 


Glenn Corbett Now 
In U's ‘Shenandoah, ~ 
Gets Much Fan Mail 


(Current) 


Glenn Corbett’s popularity has 
really hit the fan, that is, the 
letter-writing fans of the young 
star of movies and television. 

Corbett, who receives about 
36,000 letters a year, or an aver- 
age of 3,000 a month, from fans 
all over the world, makes it a 
point to read all of them. 


He says to him these letters 
are a direct pipeline to all kinds 
of audiences and are a perfect 
way of telling whether the type 
of role he’s doing is popular or 
not. Whether that role is on TV, 
or a movie portrayal, like the one 
he’s currently in as James Stew- 
art’s son in Universal’s ‘‘Shenan- 
doah,” in Technicolor, now at the 
SN ad et tan pan ia Theatre. 


Not all of Corbett’s mail con- 
sists of constructive criticism. 
Some of the notes are as person- 
al as a declaration of love—which 
he receives many times. There 
have been requests from fans for 
shirts or trousers worn by him 
for his roles. They almost bellig- 
erently explain that he would 
never miss one little item in view 
of his extensive wardrobe. In an- 
swering them Corbett points out 
that the clothing belongs to the 
studio and is worn by him only 
while the picture is being filmed. 

He has had numerous demands 
for a lock of his hair. If he filled 
all of them he would be com- 
pletely bald. There are requests 
for a recording of his voice and, 
of course, the usual requests for 
autographed photos. 


Glenn Corbett, star of the ‘‘Route 
66” television series, is James 
Stewart’s oldest son in Universal’s 
stirring drama set in Virginia dur- 
ing the Civil War, ‘“‘Shenandoah,”’ 
in Technicolor. 


(Stull No. 1954-130) 


Katharine Ross‘ Career Is 
Like Ginderella’s: Seen As 
Co-Star Of “Shenandoah” 


(Advance) 
Cinderella has nothing on San Francisco’s Katharine Ross, 
who steps into her first motion picture role in Universal’s 
Civil War epic, in Technicolor “Shenandoah,” starring James 


Stewart, opening ....._..........._. 


i Aes ee Theatre. 


The 23-year-old, auburn-haired actress tried on the glass 


slipper two years ago and to her 
delight, it fit! 

“For three years I studied at 
the Actor’s Workshop in San 
Francisco, holding down a recep- 
tionist job on the side,” recalled 
Katharine. 

“My life was firmly rooted in 
San Francisco. And as far as my 
movie or TV acting aspirations 
were concerned, Hollywood could 
have been in China.” 

Nevertheless, Katharine blinked 
her lovely hazel eyes one day and 
there, at the Actor’s Studio, was 
her prince — in the form of a 
Hollywood producer. 

He asked her to read for a 
guest-star role opposite Edmond 
O’Brien, for a “Sam Benedict” 
television episode. Much to her 
astonishment, she was awarded 
the part. 

As a direct result of her acting 
work in ‘Benedict,’ Universal in- 
vited her to Hollywood and signed 
her to a long-term contract. 

Since then Katharine has star- 
red in numerous TV shows. But 
“Shenandoah,” co-starring Rose- 
mary Forsyth, Doug McClure, 
Glenn Corbett and Patrick Wayne 
as her husband, is her first fea- 
ture picture. 

From rags to riches was the 


{ > 
Katharine Ross makes her feature 
film debut as the wife of one of 
James Stewart’s six sons in Uni- 
versal’s stirring drama of a 
Virginia family during the Civil 
War, “Shenandoah,” in Techni- 


color. (Still No. 1954-130) 


story of Cinderella. From an un- 
der-paid, over-worked receptionist 
to a blossoming young star is 
Miss Ross’ parallel to the an- 
cient fable. 


James Stewart inspects his new granddaughter as he says goodbye 
to Katharine Ross before departing on a search for his young- 
est son in Universal’s epic of a Virginia family in the midst of the 
Civil War, “Shenandoah,” photographed in Technicolor. 


Make Rain To Order 
For 'Shenandoah™ 


(Advance) 

It was Mark Twain who once 
said, “Everybody talks about the 
weather, but nobody does any- 
thing about it.” 

Mr. Twain was wrong. 

Hollywood does do something 
about it. 


A number of important scenes 
with James Stewart and the rest 
of the cast in Universal’s Techni- 
color epic of the Civil War, “‘Shen- 
andoab;” coming. -..:.-=-.- to the 
He Perea Theatre required a rain 
of flood proportions culminating 
with a large area turning into a 
sea of mud. For this effect the 
studio special effects department 
used enough water to float a doz- 
en ocean liners. 


Altogether, some 14,000 feet of 
hose and pipe, eighty valves and 
240 rain-head sprinklers were re- 
quired to keep the elements func- 
tioning properly. During the 
shooting of the scenes, an aver- 
age of 500 gallons of water a 
minute spilled over the giant out- 
door set, with special drains built 
to take care of the overflow. By 
the time the scenes were com- 
pleted it was estimated that the 
studio rainmakers had expended 
some 2,000,000 gallons of water. 


All of which prompted director 
Andrew V. McLaglen to state to 
producer Bob Arthur, “This is the 
first time in Hollywood history 
that a producer has spent water 
like money.” 


(Still No. 1954-13) 


Tim McIntire Says 
Getting Movie Break 
Much Easier Today 


(Current) 

Tim McIntire, son of veteran ac- 
tor John, who makes his film de- 
but as James Stewart’s son in 
Universal’s “Shenandoah,” thinks 
it’s much easier today to break 
into movies than it ever was be- 
fore. Photographed in Technicol- 
or, “Shenandoah” now is at the 
Deis pate Theatre. 

“That’s mostly because of tele- 
vision,” says Tim, ‘‘and my father 
agrees with that reason. Today, a 
young actor can give one good 
performance on TV and be snap- 
ped up for a movie contract the 
next day. It’s happened many 
times just that way. One example 
was Jack Lemmon. Another was 
Eva Marie Saint. Both won Aca- 
demy Awards for being fine per- 
formers. Like the farm system in 
baseball, TV has become the 
training grounds for the jump in- 
to movies. 


“According to my father,” Tim 
states, “in the old days you had 
to do it the long, hard way. It 
took years for a movie break to 
come your way. You played in 
hundreds of small towns and very 
seldom ran into a movie scout. 

“Today, all you have to do, that 
is if you’re a good actor, is to just 
keep busy on TV. 

“Sooner or later, some producer 
in Hollywood is going to turn the 
dial to your station and comment: 
‘Just the type I’m looking for’.” 


billing 


Universal Presents 


JAMES STEWART 


in 
“SHENANDOAH” 
TECHNICOLOR 
co-starring 
DOUG McCLURE 
GLENN CORBETT 
PATRICK WAYNE 
ROSEMARY FORSYTH 
KATHARINE ROSS 
with 
PHILLIP ALFORD 
TIM McINTIRE 
GEORGE KENNEDY 
CHARLES ROBINSON 
PAUL FIX 
JAMES BEST 
Written by 
JAMES LEE BARRETT 
Directed by 
ANDREW V. McLAGLEN 
Produced by 
ROBERT ARTHUR 


A Universal Picture 


the east 


Charlie._.......... JAMES STEWART 
Sainte See DOUG McCLURE 
Jacob... GLENN CORBETT 
James._._.........- PATRICK WAYNE 
Jennie...... ROSEMARY FORSYTH 
Boys Se PHILLIP ALFORD 
Ann= > SS KATHARINE ROSS 
Nathan...... CHARLES ROBINSON 
John. JAMES McMULLAN 
Henry ee TIM McINTIRE 


the staff 


Director of Photography, William H. 
Clothier, A.S.C.; Art Directors, Alex- 
ander Golitzen and Alfred Sweeney; 
Set Decorations, John McCarthy, Oli- 
ver Emert; Sound, Waldon O. Watson, 
William Russell; Unit Production 
Manager, Frank Parmenter; Film Edi- 
tor, Otto Lovering; Costumes, Rose- 
mary Odell; Make-up, Bud Westmore; 
Hair Stylist, Larry Germain; Assist- 
ant Director, Terence Nelson; Music, 
Frank Skinner; Music Supervision, 
Joseph Gershenson. 


4th Major Role, Still 
Phiilip Alford Hasn‘t 
Had Screen Mother 


(Advance) 

Phillip Alford, 16 years old, has 
achieved a bit more stature, but 
still no mother, in his second ma- 
jor motion picture role in Holly- 
wood. 

The Birmingham boy, who rose 
to prominence as 13-year-old Jem 
Finch in “To Kill a Mockingbird,” 
is cast as James Stewart’s young- 
est son in Universal’s “Shenan- 
doah,” photographed in Techni- 
color, which comes ..............--.-.- to 
GHG riers. ees Theatre. 

It is the action-filled part of a 
sensitive lad in Virginia who gets 
swept up in the War Between the 
States despite his father’s earn- 
est desire to keep the family neu- 
tral. 

Again Phillip is the son of a 
widower ——- making the fourth 
time, including two _ television 
shows, he has portrayed a moth- 
erless child. In this story, a screen 
original by James Lee Barrett, he 
is known only as “The Boy.” 

At 16, the young actor is barely 
approaching five feet and still 
weighs under 100 pounds. But he 
packs a lot of intensity in his 
small frame, both on and off the 
camera. 


In scenes that called for him to 
run and overtake his fleeing Con- 
federate squad, Phillip showed 
speed that marks him as a poten- 
tial sprinter — if he can wedge 
track into his acting program. 

Although shy in appearance, 
Phil is a swinging extrovert. On 
location for the film in Oregon, 
Phil danced a loose-limbed watusi 
with Rosemary Forsyth, the fem- 
inine lead, that was the hit of a 
party. Rosemary, who plays Phil’s 
elder sister in the film, is almost 
a foot taller. 

But the agile Alabaman easily 
held his own in fast competition 
that included Doug McClure, 
Glenn Corbett and Patrick 
Wayne. 


Phillip was born in Gadsden, 
Ala., on Sept. 11, 1948. He was 
chosen over several hundred boys 
for his first part in ‘Mocking- 
bird.” 
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At a family discussion during dinner, James Stewart as head of the 


Anderson family, listens as his oldest son, Glenn Corbett, expresses 
his desire to enlist in the Confederate army which is fighting the 
Civil War around their Virginia farm in Universal’s epic drama 
photographed in Technicolor, “Shenandoah.” 


the story 


(Not for publication) 


Practically everyone in Virginia 
in 1863 is involved in the raging 
Civil War except Charlie Ander- 
son (JAMES STEWART), who 
owns a rich farm on the North 
Anna River. He has never be- 
lieved in slavery and so wants no 
part of a war based on it. Ander- 
son, a widower, has a large fami- 
ly consisting of six sons and one 
daughter. The sons are Jacob 
(GLENN CORBETT), Nathan 
(CHARLES ROBINSON), John 
(JIM McMULLAN), James 
(PATRICK WAYNE), Henry 
(TIM McINTIRE) and the young- 
est whom everyone calls “The 
Boy” (PHILLIP ALFORD). Jen- 
nie (ROSEMARY FORSYTH) is 
the daughter, but also part of 
the family is James’ wife, Ann 
(KATHARINE ROSS). 


The family tries to lead a nor- 
mal life in the midst of war. They 
manage to keep out of the con- 
flict even with combat going on 
all around. When a Confederate 
patrol, trying to enlist the sons, 
is wiped out on their land, they 
still remain aloof. 


Ann gives birth to a daughter 
and Jennie marries a Confederate 
officer, Sam Stephens (DOUG 
McCLURE), who is called to duty 
right after the ceremony. 


It is a battered Rebel cap that 
serves as the catalyst of fate for 
the Anderson family. The Boy, 
who finds its, is wearing it while 
shooting squirrels with Gabriel 
(EUGENE JACKSON, JR), a 
young Negro slave with whom 
he is fast friends. A roving band 
of Union soldiers take The Boy 
prisoner, thinking he is a Rebel 
because of the hat. 


Four of Charlie’s sons and Jen- 
nie join him in a search for The 
Boy, while James is left at home 
with Ann and their infant daugh- 
ter. The Boy is at none of the 
prison camps checked. He has 
escaped with another prisoner 
(JAMES BEST), and they find 
haven with a Rebel battalion, 
which is attacked by Union sol- 


(Still No. 1954-7) 


Phillip Aflord is James Stewart’s 
youngest son in the stirring drama 
of a Virginia farm family in the 
midst of the Civil War in Univyer- 
sal’s “Shenandoah,” photo- 
graphed in Technicolor. 


(Still No. 1954-130) 


diers who wound The Boy. 

During their travels the An- 
dersons run into Sam Stephens 
and he is reunited with Jennie 
after they liberate him from a 
prisoner train. The search for The 
Boy is hopeless and the Anderson 
family heads for home. On the 
way Jacob is shot and killed by 
a jumpy Confederate sentry. 
There is another terrible shock 
for the family when they reach 
the farm to be met by the family 
physician (PAUL FIX). He tells 
Charlie that James and Ann have 
been murdered by looters and 
only the baby has survived. The 
life and spirit seem to go out of 
Charlie. 


Sometime later, the family at- 
tends church on Sunday. The 
services are interrupted by a 
noise. Everybody turns to look. 
It’s The Boy in the doorway, lean- 
ing on a crudely made crutch. He 
comes down the aisle to Charlie, 
who stands beaming. A glorious 
smile breaks upon The Boy’s face 
as he says: “I’m home, sir.’’ Sud- 
denly, Charlie’s arms go around 
him and the crutch falls to the 
floor. Both have come home. 


Standing on the verandah, James Stewart explains to his youngest 
son, Phillip Alford, that it appears that the female member of the 
family, Rosemary Forsyth, is just abount ready to accept a proposal 
of marriage from Doug McClure in Universal’s stirring epic drama 


in Technicolor, “Shenandoah.” 


(Still No. 1954-16) 


Two Mighty Armies Trampled Its Valley... 
A Fighting Family gs... Challenged Them Both! 


Never has the epic struggle been 
shown with greater faith and fury... 
than through the eyes and hearts 

of the proud Andersons! 


UNIVERSAL PRESENTS 


JAMES STEWART 


CO-STARRING 


DOUG McCLURE- page ge! WAYNE 
HARINE ROSS anoR 
lll Sat ate TECHN ICOLOR 


Written by JAMES LEE BARRETT Directed by ANDREW V. McLAGLEN Produced by ROBERT ARTHUR A UNIVERSAL PICTURE 


THEATRE 


MAT No. 405 
Ad Mat. No. 405—4 Col. x 1 1!/.""—640 Lines 


Ad No. 405 is also available in 2 colors and in 2 sizes. It has been prepared as 
a 4 col. x 160 line, and as a 5 col. x 200 line. Please order the 2 color mats 


direct from Advertising Dept., Universal Pictures Co., Inc., 445 Park Ave., 
New York City. The 4 col. is Ad Mat No. 406 and the 5 col. is No. 502. All other 
mats should be ordered from your National Screen Branch. 
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The Story of a Fighting Family 
Ly |_| That Challenged The Mighty Armies 
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His wedding vows 


were cut short by 
the crash of cannon! 


ROSEMARY FORSYT 


She could outride and 

outshoot any man... but 
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arms of love! 
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& | ceecscnccecccroccnscestccsssccsonscesssnasseetsssesersecesensesasesnesssenetsccasseesatseseeessooserssecsossesasccecesesenseases 

seecereeeecravessnscaccsesnctectentecsaceensscsoree sceserescgoccssaceseessssosonseacccssceaoeesessenenczsssessosecensssoccenees 
@ [| cetencnsananassaccnennsnscnsereessOsecensesoneeaeaseSeaeeseeOH eR ee ORT R OSs ee PCOS S SHE SANS STORSESE RNS S HERE STEREOR SEES SOE OOROIE® 


They reached for their rifles 
in the name of love... 

not hate...to challenge 
two mighty armies! . 


UNIVERSAL PRESENTS 


JAMES 


IARAEC CTEWIADT 


KATHARINE Kudo as tuacMAnT runoTTH 
ammnees f UNIVERSAL pechiige==c- Ma TECHNICOLOR. 


CO-STARRING 


MAT No. 10] DOUG McCLURE- GLENN CORBETT - PATRICK WAYNE 
savin io SIC 
50 Lines—! Col. x 334" MAT No. 103 


Ad Mat No. 103 
1 Col. x 1¥%4— 20 Lines 


comme DOUG MCCLURE « GLENN CORBETT 
PATRICK WAYNE « KATHARINE ROSS 


ang ROSEMARY FORSYTH Two Mighty Armies -<- Trampled Its Valley... 
with PHILLIP ALFORD + PAUL FIX » JAMES BEST A Fighting Family 7 Challenged Them Both! 
Witten by JAMES LEE BARRETT. pirected by ANDREW V. MCLAGLEN - Produced by ROBERTARTHUR A Universal Picture J AM A y, | sie N ANDO 
8 ES STEWART, NANDUAH 


anne 


Say 


Nan 


MAT No. 201 _ 
Ad Mat No. 201— 2 Col. x 61/4""—174 Lines BOUG MeCLURE: LEN CORBETT PATRICK WAYNE: KATHARINE ROSS au ROSEMARY FORSYT 


CO-STA 


munmnmmmmnenmannmnmmnmmmns | |) NIVERSAL PICTURE 


MAT No. 206 


Ad Mat No. 206—2 Coll. x 2''—56 Lines 


SPECIAL MAT NO. 1 frow wattonat Screen sevice 


INDIVIDUAL MATS PICTURED ABOVE MAY BE ORDERED SINGLY (By number indicated) AT THE REGULAR PRICE! 
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MARQUEE — The one-word title, "SHENANDOAH," suggests towering 

strength, and as such calls for big over-size style in bannering 
the attraction board display in front of your theatre. Use strong, thick 
and color-splashed cutout letters (suggested is the title treatment of the 
pressbook ads) to hang from your marquee and canopy. 


SNEAK PREVIEWS — This is brought up in another part of this exploitation 
ate section and is mentioned here to pinpoint the poten- 
tial in word-of-mouth advertising help you'll get from advance showings of 


“SHENANDOAH." 
SELLING SLOGAN — “RECOMMENDED FOR EVERYONE!" js a highlight 


__ of the ad and promotion campaign being used by Inter- 
state Theatres in the initial booking dates for the picture — and it is a 
great line to specifically announce that the entire family will be fully 


entertained when they see 'SHENANDOAH." 


COSTUMES — A unique way to service your publicity releases to your news- 

papers, plant records at the radio stations, could be to have 
an attractive young lady handle these delivery chores attired as a Southern 
Belle. She would also attract street attention by carrying a hand basket 
lettered "SHENANDOAH." 


TELEPHONE DIAL GIMMICK — Spell out "SHENANDOAH" from the associ- 

ated dial telephone numbers: 7-4-3-6-2-6-3-6- 
2-4... and you have an interesting puzzle for a radio quiz, a teaser news- 
Paper ad, or in advertising a preview of the picture, when, of course, you 
wouldn't be giving the title of your sneak attraction. 


DIRECTIONS — Make up a stencil or arrow campaign in the general area of 
your theatre reading, "All Roads Lead to 'SHENANDOAH'." 


TITLE 1f — Would it be possible for you to get a busy downtown street 
name-changed to "SHENANDOAH" ROAD during your en- 
gagement? This might be worked out with special "SHENANDOAH" 


sales and promotion by your merchant associates. 


TRAVEL AGENCIES — The lush Shenandoah Valley area, with its picturesque 

countryside and numerous historical landmarks should 
be an important part of a "See America First" display, with appropriate 
scene stills from 'SHENANDOAH." 


SCHOOL APPLAUSE — In a pre-release screening of ""SHENANDOAH" in 

San Francisco for the Congress of Elementary School 
Principals Convention recently held there, with more than 300 school heads 
in attendance, they were unanimous in their all-out approval of the picture. 
You will find that education authorities in your city will be receptive to 
your endeavors in their area. 


RADIO APPRECIATION NIGHT: This is a clever promotion stunt conceived by 

Interstate Theatres where they designate a spe- 
cial evening for one of the enterprising radio stations in their community. 
This station's disc jockey personalities, attired in colorful jackets, with 
their call letters emblazoned on the coat breast pocket, man the theatre 
that night, taking tickets, ushering. In the buildup over the air they plug 
their appearance, the theatre and the picture — and what better attrac- 
tion could you have for this Radio Appreciation Night activity than 
"SHENANDOAH?" 


FOR LARGE FAMILIES — In "“SHENANDOAH," James Stewart is head of a 

good-sized family — six sons and a daughter — 
which could be the basis of your invitation, via a newspaper column or a 
radio personality, for the largest family in town to be your theatre guest 
on opening night. A cooperating restaurant might dine them, too. 


DAIRY TIE-UP: In “SHENANDOAH," the war stops for a cow that wanders 

between the fighting lines of Blue and Grey. A local dairy 
company might be interested: Everything Stops While the Public Drinks 
Our Milk, etc. 
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PARENTS: 
MERIT 


MAGAZINE SPECIAL 
AWARD ONE-SHEET 


The value of getting maxi- 
mum exposure for this extra- 
special accessory announc- 
ing this outstanding family 
appeal honor should not be 
overlooked. It immediately 
stamps “SHENANDOAH" 
as one of outstanding qual- 
ity, both as to entertainment 
and subject matter. 


WINNER! 


PARENTS MAGAZINE 


FAMILY AWARD | 
Mi DAL 


Be sure to display this one- 
sheet in a prominent spot in 
the inner lobby far in ad- 
vance, and adjacent to your 
box office all through the 
gee engagement. Also, have it 

- a. shown at locations away 
PATRICK WARE -KATEARN SS o from your theatre, especi- 
ASEM EOOTTA ally around schools and 
PPA ALG youth group assemblies. 


INVOLVE COMMUNITY LEADERS, PARENT-TEACHER ASSO- 
CIATIONS, THE SCHOOLS AND CHURCH ORGANIZATIONS 
IN ANNOUNCING THE PARENTS' MAGAZINE FAMILY AWARD 
MEDAL! 


y THE ONE-SHEET POSTER ANNOUNCING THE AWARD 
* TO "SHENANDOAH" IS AN EXTRA PROVEN SALES HELP! 


FREE 


ORDER the FREE Parents’ Magazine Special Merit 
Award ONE-SHEETS — NOW — from 


EXPLOITATION DEPT., UNIVERSAL PICTURES COMPANY 
445 PARK AVENUE, NEW YORK, N.Y. 10022 


— SPECIAL ADVANCE SCREENINGS — 


"SHENANDOAH'" has a compelling quality that stamps it as its own best 
advertisement. Therefore, it is highly recommended that advance screen- 
ings be held for selective groups of opinion-makers in your area. 


It is strongly suggested that you invite a full cross-section of influential 
people in your city who can be of great help with word-of-mouth comment 
to add a big plus-factor in selling ""SHENANDOAH" to the public. 


Guests to invite would include educators and librarians — particularly 
those in the field of U.S. history — heads of civic organizations, the clergy, 
leaders in social and fraternal groups, and, of course, special newspaper 
people as well as your television and radio commentary personalities. 


The extraordinary vital content of the picture, plus its complete entertain- 
ment treatment and performances, should make strong impressions on this 
gathering of preview audiences whose commentary and printed words will 


definitely strengthen your box office potential for "SHENANDOAH." 


Added Suggestions..... 


"“SHENANDOAH" Southern menu and cooking suggestions with recipes 
for cornpone, fritters, etc. 

A racetrack in your area? Hold a “SHENANDOAH" Handicap! 

Dress up your theatre front to look like a Civil War edifice. 

Letter-writing contest—with a "profiles-in-courage” theme—an individual, 


or family (as in "SHENANDOAH") that takes a stand contrary to 
“public opinion,” because they sincerely believe they are right. 


Contact a leading Antique Dealer—and set up a Period Room in your lobby, 
inspired by the Civil War setting of “SHENANDOAH." 


Special screening or theatre invitation for descendants of Civil War 
personalities. 


Hold local "SHENANDOAH" exhibition featuring paintings and memora- 
bilia of the Civil War period. 


Conduct a local “SHENANDOAH" parade as your opening day activity, 
with participants garbed as soldiers of the Civil War and the ladies 
gowned in Scarlett O'Hara-type costumes. 


Folk-singing group—with a repertoire of Civil War songs—to sing in front 
of your theatre or on the stage for opening day festivities. 


TEASER TRAILER 


It's FRE FI --.and it is IMPORTANT 


THAT YOU GET IT ON YOUR 
THEATRE SCREEN EARLY! 
The full theatre-screen treatment has been given to the TEASER TRAILER 
for "SHENANDOAH." It's in FULL COLOR and presents powerfully dra- 
matic segments of the picture in the brief moments it is offered to your 


current audiences. 


Short but important footage adds to its great selling impact for your 
ticket-buying public. This TEASER TRAILER will make strong cross- 


plug attention at other theatres — and is available for that purpose, also. 


Be sure to ORDER THE "SHENANDOAH" TEASER TRAILER — NOW — 
FROM YOUR LOCAL UNIVERSAL PICTURES BRANCH OFFICE. IT'S FREE — 
so you can start your on-screen selling campaign immediately! 


The Regular Screen Trailer 


.. . A FOLLOW-UP FOR YOUR TEASER TRAILER TO 
GIVE A REAL 1-2 PUNCH TO YOUR THEATRE SCREEN 
PLUGGING! 


The many different entertainment elements of "SHENANDOAH" — 
action, drama, romance, intrigue, excitement, spectacle — are all packed 
into this outstanding and lavish color theatre trailer. 


Be sure to schedule it on your screen for every performance at least a full 
week ahead of your playdate. 


It's a hard-selling advance build-up that just can't be beat for the help it'll 
give to your box office sales! 


ORDER THE REGULAR TRAILER FROM YOUR LOCAL 
NATIONAL SCREEN EXCHANGE. 


DRAW ON SOME EXTRA 
NEWSPAPER PUBLICITY SPACE 
WITH THIS SPECIAL-PLANTING 
ARTIST'S DRAWING! 


Editors will welcome this interesting and amusing art work from the pen 
of the brilliant caricaturist, Al Hirschfeld, nationally famed newspaper 
cartoonist. 


“SHENANDOAH" (Still No. 1954-CT) 


HOLLYWOOD—Famed artist Al Hirschfeld's pen-and-ink impression of scenes from 
"Shenandoah," Universal's Technicolor adventure-drama, as James Stewart, an em- 
battled Virginia farmer, and his daughter, portrayed by Rosemary Forsyth, defend 
their homestead as the Civil War swirls all around them. Stewart's strongest screen 
role in years casts him as the widower-father of six stalwart sons and one daughter 
who vainly tries to keep his family from being swept into the conflagration between 
the Union and Confederate armies. 


It's FREE — and can be ordered in photo form or 2-column mat from EX- 
PLOITATION DEPARTMENT, UNIVERSAL PICTURES, 445 PARK AVENUE, 
NEW YORK, N.Y. 10022. 


A blowup of this drawing could be included in your theatre or promotional displays for 


very effective eye-catching values! 
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DOOR 
PANELS 


THAT HAVE TICKET-SELLING 
P-O-W-E-R! 


DIRECT ATTENTION IS WHAT YOU'LL GET WITH 
THESE EYE-ARRESTING SPECIAL POSTERS. 
THEY'RE COLORFUL "ADVANCE AGENT" AT- 
TRACTIONS TO STRONGLY SPELL OUT THE 
ENTERTAINMENT IN "SHENANDOAH." 


JAMES STEWART 


SHENANDOAH 


Two Mighty Armics 
Trampled Its Valicy... 
A Fighting Family 
Challenged 
Them Both! 


Fighting Family 


ged ‘Them Both! 


DOAK 


CUPALOR) | PAULL AMES BEST 


These DOOR PANELS — in full color — are proven selling tools to be 


used in several ways — on doors and columns, in windows,, and as displays. 


Take advantage of this extra opportunity to display the coming attraction 
of "SHENANDOAH" at your theatre. The cost is small, and the DOOR 
PANELS definitely belong in your selling campaign. 


ORDER them EARLY from your LOCAL SCREEN SERVICE BRANCH! 


BANNER ACCESSORIES 


STRING UP THE "SHENANDOAH" ANNOUNCEMENTS 
TO SHOUT OUT THE NEWS OF YOUR 
EXCITING SCREEN ATTRACTION! 


DELUXE FLUORESCENT SECTIONAL VALANCE—Made of glowing fluores- 
cent satin with shimmering letters and flowing fringes. ORDER ANY LENGTH NEEDED AT 
$1.65 PER FOOT. (Minimum size, 10 ft.) 


3-PIECE STREAMER—An attractive 17’ long banner, priced at $16.50 each. 
9 x 12’ FLAG OR WALL BANNER-—Single-Faced, $60.00. Double-Faced, $110.00. 
FLUORESCENT USHER'S BADGE—40¢ each. 


In U.S.A., order from your nearest 


NATIONAL SCREEN OFFICE 
Manufactured by NATIONAL FLAG & DISPLAY COMPANY, 43 W. 21st St. 
New York 10, N. Y. (Tel. OR 5-5230) 


In Canada, National Flag Company represented by THEATRE POSTER SERVICE, LTD. 
227 Victoria St., Toronto, Ontario, Can. 


DISC JOCKEY SALUTE — 


Line up one of your city’s top personality record spinners for a pro- 
gramming of the different recordings of the song, ‘‘“SHENANDOAH.”’’ 


Or, a Wax Museum special of Famous Songs of the Civil War era. 


If a contest idea is feasible, for this promotion offer guest tickets to 
your ““SHENANDOAH”’ playdate for mail or phone identification of 
the tunes and/or the vocalists. 


Fashion Show of COTTONS... 


The lush, fertile land of the rich Virginia countryside in the Shenan- 
doah Valley — the locale for ‘‘SHENANDOAH’’ — is The South's 
Land of Cotton . . . and Cotton is a popular spring and summer 
fabric. 


Contact department stores, women’s specialty shops and men’s 
clothiers for special window displays of modern cotton fashions, 
using scenes and star stills from the motion picture at your theatre. 


You can use placards announcing that these fashion designs were 
inspired by ‘“SHENANDOAH.”’ 


“OSCAR” QUIZ ON 


JAMES STEWART 


RADIO D.J. OR COLUMNIST CONTEST 
ON JAMES STEWART'S SCREEN ROLES 


One of your radio personalities — or a popular newspaper columnist 
— could be interested in running a mail-pulling contest for his 
listeners or readers on the film roles played by the popular James 
Stewart. 


In highlighting the veteran star’s acting achievements there would 
be a plug that he’s starring in ‘“‘“SHENANDOAH” at your theatre. 


You, in turn, would provide guests tickets for the winners, plus any 
merchandise you can promote as prizes. 


By actual count, James Stewart has appeared in 65 motion pictures 
previous to his starring in ‘““SHENANDOAH.”’ (Incidentally, he’ll soon 
be seen in another Universal Pictures outdoor drama, ‘‘The Rare 
Breed.’’) 


For your ‘‘OSCAR”’ QUIZ CONTEST ON JAMES STEWART, here is the 
data: 


Name the motion pictures (and the year) for which James Stewart 
was nominated as Best Actor for An Academy Award. 

“MR. SMITH GOES TO WASHINGTON” (1939) 

“THE PHILADELPHIA STORY” (1940) 

“IT’S A WONDERFUL LIFE” (1946) 

“HARVEY” (1950) 

“ANATOMY OF A MURDER’ (1959) 


For which of these films was he awarded the coveted ‘‘Oscar’’ as Best 
Actor of the Year? 


It was for his performance in ‘‘THE PHILADELPHIA 
STORY,” made in 1940, that he was so honored by the 
Academy of Motion Picture Arts and Sciences. 


Bell Ringer A highly-regarded accolade for ‘‘SHENANDOAH”’ 

— which will be of great help in promotional activ- 
Acclaim! ities with schools—is the “BELL RINGER AWARD" 
for the picture by SCHOLASTIC MAGAZINE. 


This is the vitally important designation given by this important 
educational publication to outstanding motion pictures, so attention 
should be called to this outstanding honor in your selling plans for 
the film. 
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RECORDINGS of the 
Famed “SHENANDOAH” Song: 


Here is a partial list of the ‘‘SHENANDOAH” records which have 
been waxed in albums during the past years by some of the nation’s 
top recording stars. 


Most of them should be available in the record libraries of your radio 
stations — and it might be suggested to the program managers and 
station librarians that they team a group of these title tune record- 
ings for an interesting period of broadcast listening. Perhaps in a 
musical segment of Civil War songs, or a radio contest to identify 


the vocalist. 


HARRY BELAFONTE — Victor 
Alb — An Evening With Belafonte 
Alb — Belafonte at Carnegie Hall 
Alb — Belafonte Folk Singers at Home 
S — “Scarlet Ribbons” 


LEON BIBB — VAN 
Alb — Leon Bibb Sings Love Songs 


ACKER BILK — ACO 
Alb — Call Me Mister 


The BROWNS — Victor 
Alb — Our Favorite Folk Songs 


FRANK CHACKSFIELD ORCH. — London 
Alb — New Ebb Tide 


AL CAILOA — U.A. 
Alb — On The Trail 


BUD DASHIELL & KINSMEN — Warner 
Alb — Live Concert Extraordinary 


JIMMY DEAN — Columbia 
Alb — Wait for the Wagon 
Alb — Songs We All Love Best 


DO-RE-MI KIDS — Kapp 
Alb — Hootenanny 


DUANE EDDY — Victor 
Alb — Lonely Guitar 


LOGAN ENGLISH — MTR 
Alb — American Folk Ballads 


GOLDBRIARS — Epic 
Pretty Girls & Rolling Stones 
Alb — The Goldbriars 


RON GORDON — Dot 


Alb — Lonesome Rover 


DANNY GOULD — Era 
Alb — Music To Play Checkers By 


JOE & EDDIE — CRS 
Alb — Joe & Eddie 


PRIAM KEITH — Dot 
Alb — When the Lights Are Low 


BASH KENNETT — Dot 
Alb — Songs of Ships & Shore 


MICHEL LeGRAND — Col. 
Alb — Scarlet Ribbons 


More on 
MUSIC: 


RAMSEY LEWIS TRIO — ARG 
Alb — Pot of Gold 


GUY LOMBARDO — Decca 
Alb — Golden Folk Songs For Dancing 


NORMAN LUBOFF CHOIR — Col. 
Alb — Songs of the Sea 


JOHNNY MANN — Liberty 
Alb — Golden Folk Song Hits 


ODETTA — Victor 
Alb — Odetta Sings Folk Songs 


RAINTREE COUNTY SINGERS — TIM 
Alb — Raintree County Singers 


JIMMIE RODGERS — Roulette 
Alb — Twilight on the Trail 
Alb — Jimmie Rodgers Folk Songs 
Alb — Best of Jimmie Rodgers Folk Tunes 


MIKE SETTLE — RPS 
Alb — Mike Settle Shindig 


SHENANDOAH TRIO — Dot 
Alb — Shenandoah Trio 


ROBERT SHAW — Victor 
Alb — Yours Is My Heart Alone 
Alb — Male Chorus — Sea Shanties 


GREGG SMITH SINGERS — EVR 
Alb — American Folk Songs 


JOHNNY SMITH — RST 
Alb — Man With The Blue Guitar 


MERRILL STATON CHOIR — Epic 
Alb — Up Anchor 


THREE YOUNG MEN — CEO 
Alb — 3 Young Men from Montana 


ROGER WAGNER — Capitol 
Alb — Folk Songs of the New World 


THE WAYFARERS — Victor 
Alb — Wayfarers at World’s Fair 


PAUL WINTER — Columbia 


Alb — Jazz Premiere: Washington 


EARL WRIGHTSON — Columbia 
Alb — Soldier of Fortune Ballads 


As a promotional aid for your ‘“SHENANDOAH” engage- 
ment, Decca Records is placing a ‘‘wrap around” 
banner announcement of the picture and its stars on a 


Decca Album titled 


“THE BLUE AND THE GREY” 
... Songs of the American Civil War 


(DL 4047) 


Your record shops may already have this album in 
stock — and it fits in for a disc jockey’s record-spin- 
ning program of tunes from that era. Also suggested 
for this Decca Album is a radio contest, ‘‘Can You Iden- 


tify These Songs?” 


You might present an idea to your platter-spinning 
friends to conduct a special “‘“SHENANDOAH” Hour — 
where they would program famous songs of the Civil 


War. 


“SHENANDOAH” 
FREE! TY SPOTS FREE! RADIO 


DYNAMIC EYE-AND-EAR IMPACT! Transcription SPOTS 


The vast greatness and excitement of "SHENANDOAH" is dramatically 


pinpointed i dite strendiselling sak oFoPNVSPOTS:cach tone hab bean Here is your soundly sound packaging of ear-target announcements which 


pack drama, excitement and an emotional quality to strongly appeal to 


fittingly designed for great appeal to every possible segment of television every type of radio listener. Each — and in varied lengths to fit your pro- 
viewers and will provide the urge-to-see penetration for which it was gramming and ad budget — is a Big Sell that includes the suspense, 
lad: humor, romance and realism contained in this unusual screen story. 
om This RADIO SPOT TRANSCRIPTION — it's FREE — is NOW ready 
You'll find these FREE TV SPOTS a most valuable aid to your visual selling for you to use! Write your request to RADIO DEPARTMENT, UNIVER- 
campaign on your playdate, and exhibitors are urged to request them now SAL PICTURES, UNIVERSAL CITY, CALIFORNIA. 
— and schedule your time slots as soon as possible. 
They're all on 16 mm film, and the set has been prepared in a variety of TV TELOP or SLIDE 
tine ondths 40 200nd 10 Ae Gk o's . A brilliant flash-blast of eye-attention sell is the exposure you'll get 
seems aa, ak a ec ace h sufficient silent footage to with the TV TELOP and SLIDE prepared for “SHENANDOAH." Both 
allow for your complete playdate information. are available . . . $6.00 with playdate and station identification (to 
accompany order) ... $5.00 without this data ... $2.50 for duplicates. 
ORDER the FREE TV SPOTS from HERMAN KASS, EXPLOITATION Be sure to mention type wanted. ORDER DIRECT FROM QQ TITLE 


DIRECTOR, UNIVERSAL PICTURES COMPANY, 445 PARK AVENUE, CARD CO., 247 WEST 46TH STREET, NEW YORK, N.Y. 10036. 
NEW YORK, N.Y. 10022. 


JAMES STEWART and DOUG McCLURE 
and Newcomer ROSEMARY FORSYTH 


in Syndicated and Open-End 


TRANSCRIBED 
RADIO INTERVIEWS 


EXTRA-SPECIAL NO-COST BROADCAST ATTRACTIONS TO 
SPARKLE THE BIG PROMOTIONAL CAMPAIGN 
FOR YOUR "SHENANDOAH" PLAYDATE! 
Available now — and FREE — are the delightfully entertaining 


radio transcription chats with JIMMY STEWART, DOUG McCLURE 
and bright and lovely new screen star ROSEMARY FORSYTH. 


These informative and breezy talks with the warmly-pleasant Jimmy 
Stewart, popular young Doug McClure and youthfully enthusiastic 
Rosemary Forsyth are packaged in entertainment-tailored air-time 
interviews by the nationally famed Hollywood Reporter, DICK 
STROUT. 


These interviews for ‘‘SHENANDOAH” are being heard on more than 
800 American radio stations which regularly broadcast the DICK 
STROUT “‘CELEBRITY PROFILES” program. In addition, this well- 
received show is carried on the Canadian Broadcasting Company 
Radio Affiliates. 


In Open-End form, the ‘““SHENANDOAH” interviews are serviced to 
over 200 key radio stations throughout the nation by Garrison Sys- 
tem, Inc. It is suggested that you check your local radio station to 
find out if they’re using this special syndication. 


Should ‘‘CELEBRITY PROFILES” not be scheduled in your area, you 
should use the FREE OPEN-END interview transcription for your own 
radio station planting. It will be welcome entertainment program- 
ming for your radio station manager. The JIMMY STEWART, DOUG 
McCLURE and ROSEMARY FORSYTH platters will come to you in 
complete question-and-answer form for the station’s personalized 
use with localized plugs for your playdate. 


' Write NOW to RADIO DEPARTMENT, UNIVERSAL PICTURES, UNIVERSAL CITY, CALIFORNIA, 
They're FREE! —""s : 


and request the OPEN-END INTERVIEW TRANSCRIPTION ON "SHENANDOAH". 
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FOR THE FIRST TIME! 


JAMES | 
STEWART 


— ON DECCA RECORDS — 


This Famous Screen Star 


Does The Title Song from 


“SHENANDOAH™ 


With Special Lyrics 
for the Theme 
of the New Film! 


BIG, VALUABLE HELP FOR YOUR CAMPAIGN! 


HERE, INDEED, IS A UNIQUE SHOW BUSINESS “FIRST!” 


IT’S A DECCA RECORD SINGLE THAT WILL DELIGHT THE PUBLIC — AND ATTRACT A GREAT DEAL OF 
ATTENTION FOR YOUR ATTRACTION. 


THE JAMES STEWART ‘‘SHENANDOAH”’ RECORDING SHOULD GARNER MANY EXPOSURES BY RADIO 
DISC JOCKIES THROUGHOUT THE COUNTRY — AS WELL AS BEING A VALUABLE MUSIC STORE DIS- 
PLAY AND SALES AID FOR YOUR ENGAGEMENT. 


BE SURE TO TAKE ADVANTAGE OF THIS EXTRA-SPECIAL — AS WELL AS UNUSUAL — PROMOTIONAL 
HELP: 


CONTACT THE DECCA DISTRIBUTOR IN YOUR AREA FOR THE RELEASE DATE AND DETAILS ABOUT 
THE EXPLOITATION POSSIBILITIES OF THIS OUTSTANDING RECORD. 


AVAIL YOURSELF OF THE WONDERFUL OPPORTUNITY TO HAVE YOUR CITY’S RADIO STATION D.J.’S 
PLAY THE RECORD AS WELL AS MENTION YOUR PLAYDATE INFORMATION FOR ‘‘SHENANDOAH.”’ 


YOU CAN FURNISH THEM WITH JAMES STEWART PUBLICITY DATA AND DEVELOP A CONTEST IDEA 
OR TWO, WITH GUEST TICKETS TO YOUR THEATRE. AND, IF YOU SET UP A SPECIAL PREVIEW, BE 
SURE TO HAVE THESE RADIO PEOPLE ON YOUR INVITATION LIST. 


MUSIC STORE WINDOWS AND COUNTERS ALSO PRESENT A HAPPY SITUATION FOR EXPLOITATION 
PURPOSES, WITH STILLS AND POSTERS FROM THE PICTURE AUGMENTING THE SALES DISPLAY PRE- 
SENTATION OF THE SINGLE. 


THE JAMES STEWART “‘SHENANDOAH” RECORD, WHILE MADE FOR COMMERCIAL SALE, WAS ESPE- 


CIALLY PRODUCED FOR EXPLOITATION PURPOSES—SO MAKE THE MOST OF IT IN YOUR CAMPAIGN 
FOR A STRONG BOX OFFICE ATTRACTION! 


DECCA IS FORMULATING A STRONG PROMOTIONAL PUSH TO BACK UP THEIR ALL-OUT SALES EFFORT FOR THIS UNUSUAL AND ENTERTAIN- 
ING RECORD SINGLE. PLEASE BE SURE TO KEEP IN TOUCH WITH BOTH YOUR LOCAL DECCA DISTRIBUTOR AND THE RECORD SHOPS REGARDING 


ANY SPECIAL PRINTED MATERIAL TO BE MADE AVAILABLE FOR THIS RELEASE! 


TV PAGE PUBLICITY PLANTING: 


Your newspaper television page editors are sure to be interested in 
column reminders of the TV popularity of several of the young stars 
in ““SHENANDOAH.”’ 


DOUG McCLURE was lifted right out of his regular starring role in 
‘The Virginian’’ TV series. He was also one of the headliners in the 


Build Eye-Attracting Excitement 


With A Lobby Standee Spectacular 
—And Around Your Theatrefront! 


The printed accessories available for ‘‘SHENANDOAH’’—and shown 
in this Showman’s Manual — (particularly the full-treatment 24- 
Sheet), can be readily adapted for an unusually outstanding and 
attractive GIANT LOBBY DISPLAY. 


They contain all the elements you’ll want for a walloping attention- 
getter as your patrons walk by. Embellish the large board with a 
variety of outstanding stills from the picture — which are obtainable 
at your National Screen Service Exchange. 


This also applies to your Theatre Front as you open your ‘‘SHENAN- 
DOAH’”’ engagement — using the well-designed, lavishly illustrated 
color paper accessories — all of which have been planned for the 
strong and attractive appeal you'll want to draw the customers into 
your theatre! 


Page 19 


‘“‘Checkmate”’ intrigue series on television. 


GLENN CORBETT was the star of ‘‘Route 66”’ TV series and is a 
constant guest star on many of the top-flight series seen on the air. 


KATHARINE ROSS is the fresh and lovely young actress who has 
the feminine lead in many video shows filmed at the Universal City 
Studios. 


JAMES McMULLEN, stalwart young actor, has become the regular 
co-starring intern on the ‘‘Ben Casey”’ television show. 


You should take advantage of this away-from-the-amusement- 
section opportunity to pick up extra publicity space directed to the 
TV page reader! 
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Two Mighty Armies Trampled Its Valley... A Fighting Family Challenged Them Both! 


—— Never has the epic struggle 
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of the proud Andersons! 
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Two Mighty Armies Trampled 
Its Valley... Fighting Family 
Challenged Them Both! 
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ii McSLORE GLENN CORBETT: PATRICK WAYNE “KATHARINE ROSS 
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Two Mighty Armies Trampled Its Valley... 
A Fighting Family Challenged Them Both! 


_ SAMES STEWART 


ja PILLIPALFORD: PAULA GAMES BEST EY en ® 


THEATRE IMPRINT 


WINDOW CARD 


Order trailer, ad and scene mats, color gloss stills and other accessories 


from your local National Screen Service Exchange. 


RINTE, 
La iN fe} 
Us. 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


